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After five successful years, 2015 marked a significant change in FEASTIVAL 
history: Philadelphia’s favorite fundraiser made its way home! FEASTIVAL has 
been an integral part in the completion of the FringeArts building, which 
was the sparkling centerpiece for the event’s sixth year. More than 75 of the 
city’s top chefs, bartenders, and restaurateurs merged with electrifying artistic 
performances to entertain over 1,000 guests. This “modern day bacchanalia” 
highlighted the potential of our city’s thriving arts and culinary scenes, both of 
which help make Philadelphia a cultural destination and a city to rival all others!

Without the support from our friends and sponsors, Philadelphia’s newest hub 
for art, conversation, and culture would not have been possible. We’re thrilled 
to report that the sixth annual FEASTIVAL raised more than $500,000 to fuel 
the FringeArts mission! Year Seven promises to be bigger and better than ever. 
We look forward to having you join us again!

10 Arts Bistro & Lounge   •   Abe Fisher   •   a.kitchen + bar
Aldine   •   Alma de Cuba   •   Audrey Claire   •   Bank & Bourbon

Barclay Prime   •   Bar Ferdinand   •   Bing Bing Dim Sum
Bistrot La Minette   •   The Blue Duck   •   Buddakan

Butcher & Singer   •   Cheu Noodle Bar   •   CoZara   •   The Dandelion
Dizengoff   •   Drexel University Center for Hospitality

Éclat Chocolate   •   Ela   •   Ella’s American Bistro   •   El Vez
Emmanuelle   •   The Farm at Doe Run   •   Federal Donuts

Fette Sau   •   Fork   •   Garces Trading Company   •   Hungry Pigeon
Junto   •   Kensington Quarters   •   La Calaca Feliz

La Colombe Torrefaction   •   La Divisa Meats   •   La Peg
Lacroix   •   Laurel   •   Le Virtu   •   Loco Pez   •   Lo Spiedo

Lotus Farm to Table   •   Marigold Kitchen   •   Metropolitan Bakery
Morimoto   •   OIC   •   The Olde Bar   •   Opa   •   Oyster House

Parc   •   Percy Street Barbecue   •   Pizzeria Stella   •   Pod
P.S. & Co.   •   Pub & Kitchen   •   Rival Bros.   •   Rouge   •   Russet

Sampan   •   Sancho Pistola’s   •   Sbraga   •   Shake Shack
Sweet Box   •   Taproom on 19th   •   Tria   •   Twenty Manning Grill

The Twisted Tail   •   V Street   •   Vernick Food + Drink
Vintage Wine Bar   •   Volver   •   Whetstone Tavern

Will   •   World Cafe Live   •   Zama

2015 AUDI FEASTIVAL RESTAURANT  & BAR PARTICIPANTS2016 AUDI FEASTIVAL

STEPHEN STARR
MICHAEL SOLOMONOV &
AUDREY CLAIRE TAICHMAN host the 2016



Dear Friends,

It’s our 20th anniversary. Can you believe it?

It feels like yesterday that we were a rag-tag group of young artists, producing on 
a wing and a prayer in Old City’s donated spaces.  We’ve grown a lot since then.

Now we present a Fringe Festival of nearly 200 shows in neighborhoods all over 
Philadelphia.  We have our very own space, fast becoming a destination for the 
world’s most cutting edge artists.  Our partnership with La Peg Brasserie becomes 
stronger with every passing day, pairing culinary creations with our onstage 
offerings.  FringeArts is becoming the vibrant art center that we always dreamed 
it could be, thanks in no small part to you, the supporters of FEASTIVAL.

In our 20th year (I’ll never get used to saying that) we are intent on creating a 
hub of activity in our waterfront space.  New ventures into the world of music, 
workshops and classes with artists, late night cabarets – all coupled with La 
Peg’s delicious culinary offerings created by Executive Chef Peter Woolsey – are 
attracting new audiences from Philadelphia and beyond. 

Our 20th Anniversary Fringe Festival will be a citywide celebration of art making, 
and include some of the most groundbreaking artists from around the globe. 
FEASTIVAL is our only fundraiser of the year, and each year it has raised more money 
to support the work we do.  Last year’s FEASTIVAL, right on FringeArts’ doorstep, 
brought excellent cuisine even closer to the best contemporary performance we 
have to offer.  It’s the most fabulous party of the year. 

I invite you to be a part of FringeArts’ next 20 years of growth.

Nick Stuccio

President & Producing Director



Dear Friends,

A Philadelphia cultural institution, FringeArts proudly hosts the best in 
contemporary, innovative, and groundbreaking art. For the past 20 years, the 
Fringe Festival has filled the city with daring artistic performances, international 
legends, and local pioneers. In 2013, FringeArts opened the doors to Philadelphia’s 
newest premier cultural destination at the corner of Race Street and Columbus 
Boulevard. With a restaurant and beer garden attached to a 200-seat theater, 
FringeArts has anchored itself on the Delaware Waterfront as a hotspot for food, art, 
and conversation. This stunning space has allowed for locally and internationally 
renowned contemporary art to firmly take hold on a year-round basis, helping to 
push the city of Philadelphia forward as the world-class city we know and love. 
This would not have been possible without FEASTIVAL, the premier benefit for 
FringeArts! 

Since 2010, FEASTIVAL has raised over $2 million in support of FringeArts and its 
mission with the help of Philadelphia’s arts, culinary, and business communities. 
As FringeArts continues to grow into its new home, the three of us are proud to 
renew our commitment to supporting the arts in Philadelphia, and we hope 
that you will join us as a 2016 FEASTIVAL sponsor!

FringeArts’ Board President Richard Vague said it best: “World-class cities need 
world-class culture.” Your sponsorship will help strengthen the profile of the 
entire cultural community in Philadelphia and sustain the cutting-edge art 
that has become the hallmark of FringeArts.  As a sponsor, you will receive 
wide exposure and extensive networking opportunities with local and national 
tastemakers and business leaders.  Please take a moment to review the 2016 
sponsorship opportunities presented here. For more information or to join us as a 
participating sponsor, contact Joanne Marder, FEASTIVAL Development Director, at 
joanne@fringearts.com or 610.585.7038.

Cheers!

Stephen Starr                                                          Michael Solomonov                                   Audrey Claire Taichman

mailto:joanne@fringearts.com
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2015 AUDI FEASTIVAL SPONSORS

Wayne Spilove

Rhonda & David Cohen   •   Kevin & Betsy Donohoe   •   Brian & Sherry Effron   •   Michael Forman & Jennifer Rice   •   Leonard Haas

Laurie & Brad Ingerman   •   Martin & Sylvia Kreithen   •   Marsha & Jeffrey Perelman   •   Ed Rendell   •   Franklyn & Cintra Rodgers

Aly Spengler Visual   •   AP Construction   •   Bohler Engineering   •   Sid and Sandy Brown Foundation   •   Brownstein Group

Donald & Hana Callaghan   •   Cardena Oil and Vinegar Taproom   •   Charles X Block   •   Comcast Spectacor   •   Digital Benefit Advisors

Drexel University   •   Eagleview Town Center   •   Sonal & Manu Gambhir   •   Michael Garden/Space & Company   •   Marc & Tracy Ginsburg

Avi & Shana Golen   •   Amy & Bill Green   •   Daniel & Alexandra Greenberg   •   Marjorie & Jeffrey Honickman   •   Alan Jacobson & Barbara DaCosta

The Rachel & Drew Katz Foundation   •   Susan & Leonard Klehr   •   Jamie & Warren Klein   •   Kevin Kleinschmidt   •   Thomas & Linda Knox

LLR Partners   •   Charisse R. Lillie   •   MPN Realty   •   Pearl Properties   •   Robert & Cindy Pearlstein   •   Philip J. Santarelli & Katherine Anselmi

Valerie & Will Schwartz   •   The Benjamin Shein Family Foundation   •   Jane & Jim Sutow   •   Taste 4 Travel

University City Science Center   •   Helene Van Beuren   •   Zarett Rehab & Fitness



• Exclusive naming rights to FEASTIVAL (i.e., 
“Company’s FEASTIVAL”)

• Forty (40) VIP Lounge tickets to FEASTIVAL 
• All advertisements and communications will 

reference your name and logo as the “Title 
Sponsor” of FEASTIVAL (deadline TBD)

• Speaking opportunity for your company 
representative during FEASTIVAL Patron Party

• Double page, full color ad in FEASTIVAL Program 
Guide, listed as the “Title Sponsor” (deadline TBD)

• Full page, full color ad in FringeArts Festival 
Guide (deadline TBD)

• Recognition throughout the event and in 
promotional material as “Title Sponsor” 
(deadline TBD)

• Logo as the “Title Sponsor” of FEASTIVAL ad 
in all 30,000 FringeArts Festival Guides

• Inclusion in all official FEASTIVAL press 
releases as “Title Sponsor”

• Logo on FEASTIVAL invitations (i.e. 
Company’s FEASTIVAL)

• Logo on FEASTIVAL email blast to over 
32,000 unique email addresses (i.e. 
Company’s FEASTIVAL)

• Logo and link on FEASTIVAL website (i.e. 
Company’s FEASTIVAL)

• Logo on sponsorship signage at FEASTIVAL  
(i.e. Company’s FEASTIVAL)

• Logo leading on sponsor page online 
• Opportunity for expanded on-site 

branding and activation (subject to 
approval by FEASTIVAL; associated costs to 
be covered by sponsor) 

TITLE SPONSOR  $75,000

• Photo opportunities with VIP guests
• Regular integration of sponsor-provided 

content into FEASTIVAL social media 
marketing (deadline TBD)

• At least two (2) Facebook posts and five 
(5) tweets per month for up to 6 months 
or until the day of the event, whichever 
comes first

• Opportunity to promote special offer 
on FringeArts (9,000+ followers) and 
FEASTIVAL Facebook pages (1000+ 
followers) 

• Opportunity to promote special offer 
on FEASTIVAL Twitter page (3,500+ 
followers)

• Option to designate two (2) people to include 
on the Host Committee

• Ten (10) invitations to attend Patron Party in 
Summer 2016 

• Onscreen sponsor acknowledgement at 
Patron Party as Company’s FEASTIVAL

• Ten (10) invitations for FringeArts Festival 
Opening Night 

• VIP-access to FringeArts concierge ticketing 
service for the 2016-2017 season

• Four (4) complimentary tickets to all 
Presented shows during 2016 Festival 
and the 2016-2017 season

• Individual memberships for Title 
sponsor employees, valid for the 2016-
2017 season, which includes a 30% 
discount on tickets to all Presented 
shows as well as invitations to members-
only events



• Twenty-Four (24) VIP Lounge tickets to 
FEASTIVAL 

• All advertisements and communications 
will reference your name and logo as 
a “Presenting Sponsor” of FEASTIVAL 
(deadline TBD)

• Full page, full color ad in FringeArts Festival 
Guide (deadline TBD)

• Full-page, full color ad in FEASTIVAL 
Program Guide, listed as “Presenting 
Sponsor” (deadline TBD)

• Recognition throughout the event and 
promotional material as a “Presenting 
Sponsor” (deadline TBD)

• Logo as a “Presenting Sponsor” of 
FEASTIVAL ad in all 30,000 FringeArts 
Festival Guides

• Inclusion in all official FEASTIVAL press 
releases as a “Presenting Sponsor”

• Logo on FEASTIVAL Invitations as a 
“Presenting Sponsor”

• Logo on FEASTIVAL email blast to over 
32,000 unique email addresses

• Logo and link on FEASTIVAL website
• Logo on sponsorship signage at 

FEASTIVAL 
• Opportunity to name an event area

PRESENTING SPONSOR  $35,000

• Regular integration of sponsor-provided 
content into FEASTIVAL social media 
marketing (deadline TBD)

• At least one (1) Facebook post and two 
(2) tweets per month for up to 6 months 
or until the day of the event, whichever 
comes first

• Opportunity to promote special offer 
on FringeArts (9,000+ followers) and 
FEASTIVAL Facebook pages (1,000+ 
followers)

• Opportunity to promote special offer 
on FEASTIVAL twitter page (3,500+ 
followers)

• Option to designate one (1) person to include 
on Host Committee

• Six (6) Invitations to attend Patron Party in 
Summer 2016 

• Onscreen sponsor acknowledgement at 
Patron Party

• Six (6) invitations for FringeArts Festival 
Opening Night

• VIP-access to FringeArts concierge ticketing 
service for the 2016-2017 season

• Four (4) complimentary tickets to all 
Presented shows during 2016 Festival 
and the 2016-2017 season

• Individual memberships for Presenting 
sponsor employees, valid for the 2016-
2017 season, which includes a 30% 
discount on tickets to all Presented 
shows as well as invitations to members-
only events

• Sixteen (16) VIP Lounge tickets to FEASTIVAL

• Full page, full color ad included in 
FEASTIVAL Program Guide, listed as a 
“Crystal Sponsor” (deadline TBD)

• Half page, full color ad in FringeArts Festival 
Guide (deadline TBD)

• Recognition as a “Crystal Sponsor” in select 
advertising and print communications 
(deadline TBD), including but not limited to:

• Logo on FEASTIVAL ad in all 30,000 
FringeArts Festival Guides

• Logo on FEASTIVAL invitations
• Logo on FEASTIVAL email blast to over 

32,000 unique email addresses 
• Logo and link on FEASTIVAL website  
• Logo on sponsorship signage at 

FEASTIVAL 

• Regular integration of sponsor-provided 
content into FEASTIVAL social media 
marketing (deadline TBD), including but 
not limited to mentions on FEASTIVAL’s 
Facebook page (1,000+ followers) and 
Twitter page (3,500+ followers)

CRYSTAL SPONSOR  $20,000

• Option to designate one (1) person to 
include on Host Committee

• Four (4) Invitations to attend Patron Party in 
Summer 2016 

• Onscreen sponsor acknowledgement at 
Patron Party

• Four (4) Invitations for FringeArts Festival 
Opening Night 

• VIP-access to FringeArts concierge ticketing 
service for the 2016-2017 season

• Two (2) complimentary tickets to all 
Presented shows during 2016 Festival 
and the 2016-2017 season

• Individual memberships for Crystal 
Sponsor employees, valid for the 2016-
2017 season, which includes a 30% 
discount on tickets to all Presented 
shows as well as invitations to 
members-only events



TRUFFLE SPONSOR  $10,000

• Eight (8) VIP Lounge tickets to FEASTIVAL

• Half page, full color ad included in FEASTIVAL Program Guide, listed as a “Truffle Sponsor” 
(deadline TBD)

• Quarter page, full color ad in FringeArts Festival Guide (deadline TBD)

• Recognition as a “Truffle Sponsor” in select advertising and print communications (deadline 
TBD), including but not limited to:

• Logo as “Truffle Sponsor” on FEASTIVAL ad in all 30,000 FringeArts Festival Guides
• Logo on FEASTIVAL Invitations
• Logo on FEASTIVAL email blast to over 32,000 unique email addresses
• Logo and link on FEASTIVAL website 
• Logo on sponsorship signage FEASTIVAL 

• Regular integration of sponsor-provided content into FEASTIVAL social media marketing 
(deadline TBD), including but not limited to mentions on FEASTIVAL’s Facebook page (1,000+ 
followers) and Twitter page (3,500+ followers)

• Four (4) Invitations to attend Patron Party in Summer 2016 

• Onscreen sponsor acknowledgement at Patron Party

• Four (4) Invitations for FringeArts Festival Opening Night

• VIP-access to FringeArts concierge ticketing service for the 2016-2017 season
• Two (2) complimentary tickets to all Presented shows during 2016 Festival and the 2016-

2017 season
• Individual memberships for Truffle sponsor employees, valid for the 2016-2017 season, which 

includes a 30% discount on tickets to all Presented shows as well as invitations to members-
only events

• Four (4) Early Entry (EE) tickets to FEASTIVAL
• Recognition as a “Caviar Sponsor” in select 

advertising and print communications 
(deadline TBD), including but not limited to:

• Logo as “Caviar Sponsor” on FEASTIVAL 
ad in all 30,000 FringeArts Festival 
Guides

• Logo on FEASTIVAL Invitations 
• Logo and link on FEASTIVAL website

• Regular integration into FEASTIVAL social 
media marketing (deadline TBD), including 
but not limited to mentions on FEASTIVAL’s 
Facebook page (1,000+ followers) and 
Twitter page (3,500+ followers)

• Two (2) Invitations to attend Patron Party in 
Summer 2016

• Onscreen sponsor acknowledgement at 
Patron Party

• 50% off advertising space in FEASTIVAL 
Program Guide (deadline TBD)

• 50% off advertising space in FringeArts 
Festival Guide (deadline TBD)

• Individual memberships for Caviar sponsor 
employees, valid for the 2016-2017 season, 
which includes a 30% discount on tickets to 
all Presented shows as well as invitations to 
members-only events

CAVIAR SPONSOR  $5,000

• Four (4) Early Entry (EE) tickets to FEASTIVAL
• Recognition as a “Champagne 

Sponsor” in select advertising and print 
communications (deadline TBD), including 
but not limited to:

• Logo as “Champagne Sponsor” on 
FEASTIVAL ad in all 30,000 FringeArts 
Festival Guides

• Logo and link on FEASTIVAL website
• Two (2) Invitations to attend Patron Party in 

Summer 2016 
• Onscreen sponsor acknowledgement at 

Patron Party
• Integration into FEASTIVAL social media 

marketing (deadline TBD), including but 
not limited to mentions on FEASTIVAL’s 
Facebook page (1000+ followers) and 
Twitter page (3,500+ followers)

• 50% off advertising space in FEASTIVAL 
Program Guide (deadline TBD)

• 50% off advertising space in FringeArts 
Festival Guide (deadline TBD)

• Individual memberships for Champagne 
sponsor employees, valid for the 2016-2017 
season, which includes a 30% discount on 
tickets to all Presented shows as well as 
invitations to members-only events

CHAMPAGNE SPONSOR  $3,000



AUDIENCE DEMOGRAPHICS

• FEASTIVAL Attendees: 1000+ 
• FEASTIVAL Attendee Median Age: 28-45 years old
• 70% of FEASTIVAL attendees have an annual combined household income of $150,000
• On average, FEASTIVAL attendees enjoy a night out 10-15 times per month 
• FEASTIVAL attendees frequently cook and entertain at home 
• 27% of FEASTIVAL attendees are restaurant owners, chefs and general managers

MARKETING COLLATERAL 

• FringeArts Festival Guide: Two-page 2016 FEASTIVAL spread (40,000 distribution)
• FEASTIVAL Posters: distributed to 80+ participating restaurant and bars
• FEASTIVAL Postcards: 6,000
• FEASTIVAL Street Banner: promotion via Center City District. 10 banners on South Broad Street from 

mid-August thru September 17th
• FEASTIVAL Program Guides: 1,000 distribution
• FEASTIVAL Invitations: 3,000 distribution

PRINT

• Philadelphia Magazine: Two-page FEASTIVAL spread in Fall “Best of Philly” issue
• Philladelphia Style
• Philadelphia Business Journal
• Al Día
• Metro Philadelphia
• Philly Weekly

RADIO

• Fox 29 Good Day Philadelphia
• CBS3 Talk Philly Radio
• KYW1060 Newsradio: What’s Cooking
• 95.7 BenFM with Marilyn Russell 
• WMMR 93.3: Preston and Steve Show

PUBLIC RELATIONS

• Press Releases: First press release launched first via food blog, Foobooz.com, including date, time, 
venue, sponsors, co-hosts and co-chairs. Second press release released early August, including 
participating restaurants, performances and auction highlights.

• FEASTIVAL Patron Party: Held at Twenty Manning Grill to share the FEASTIVAL story with sponsors 
and press.

• Free Tickets Contests: Two contests were shared on Twitter and Facebook to engage social media 
users through VisitPhilly (via Uwishunu.com), Foobooz.com and Drink Philly

• Unique Restaurant Promotions: Participating restaurants and bars published FEASTIVAL information 
on their websites and actively promoted the event via Facebook, Twitter and Instagram

E-MAIL

• FEASTIVAL: 1,000+ subscribers
• FringeArts: 32,000+ subscribers
• COOK (audreyclairecook.com): 20,000+ 

subscribers. Promotions via COOK website 
and social media outlets. COOK regularly 
hosts FEASTIVAL month to highlight 
participating chefs and restaurants 

SOCIAL MEDIA

• FEASTIVAL Twitter: 3,500+ followers
• FEASTIVAL Facebook: 1,000+ likes
• FEASTIVAL Instagram: 1,000+ followers
• FEASTIVAL communications are shared and 

re-shared by FringeArts and COOK
• FringeArts Twitter: 7,700+ followers
• FringeArts Facebook: 9,000+ likes
• FringeArts Instagram: 3,300+ followers
• COOK Twitter: 6,300+ followers
• COOK Facebook: 3,100+ likes
• COOK Instagram: 3,100+ followers

• #50DaysofFEASTIVAL Campaign: 
promoting participating restaurants 
leading up to the event

• FEASTIVAL Engagement: Ongoing posts 
2-3x daily during FEASTIVAL season (July-
September)

• Participating Restaurants and Bars: use 
FEASTIVAL as a tool to promote their 
business and FEASTIVAL by posting about 
the event on social media and posting to 
restaurant webpages/blogs

ONLINE NEWSPAPERS/MAGAZINES

• CityPaper.com 
• Philly.com 
• AlDiaNews.com
• PhillyStyleMag.com Listing
• Newsworks.org 
• MetroPhilly.com 
• BizJournal.com
• CBSPhilly.com
• NBC10 Philadelphia
• WMMR.com

SOCIAL BLOGS

• VisitPhilly.com
• Philly.com
• Uwishunu.com 
• FringeArts.com
• PhillyChitChat.com
• MyNewPhilly.com
• TheOdysseyOnline.com
• PhillyVoice.com
• ThePhiladelphiaCitizen.org
• BillyPenn.com
• ExplorePhilly.com
• Baltimore Style

FOOD BLOGS

• Taste4Travel.net
• HomemadeDelish.com
• 2FoodTrippers.com
• ChocolateCoveredMemories.com
• Tastescene.com
• TheTownDish.com 
• TheDailyMeal.com 
• EaterPhilly.com
• GigglesGobblesandGulps.com 
• Foobooz.com 
• InSearchofBeer.com 
• Philly.com 
• DrinkPhilly.com
• ZagatPhilly.com
• DishorDie.com
• Add EatYourPHL.com
• TasteScene.com

NATIONAL BLOGS

• TheCultureTrip.com
• Thrillist.com



YES! COUNT US IN AS A 2016 FEASTIVAL SPONSOR!
All proceeds will support FringeArts

Mail to:  FEASTIVAL, 1735 Market Street, Suite 2501, Philadelphia, PA 19103 or fax to 267.443.1888

SELECT YOUR SPONSORSHIP LEVEL BELOW:

NAME OF COMPANY / INDIVIDUAL (as you would like it to appear in all donor listings)
Please provide company logo (email high resolution jpeg or PDF to joanne@fringearts.com).

PAYMENT

CONTACT NAME     TELEPHONE   E-MAIL

Enclosed is a check for $____________   (Make checks payable to FringeArts)

Please send me an invoice for $____________  (Payment due by August 31, 2016)

Please charge $____________ to         Visa         MasterCard         AMEX         Discover

We thank you for your generous donation. Upon familiarizing yourself with the terms of your 
contribution, please sign and date below.

I understand that this pledge is above and beyond any other currently pledged support of FringeArts.

FringeArts is a 501(c)(3) nonprofit organization. Our tax ID number is 23-2936188.  
Contact Joanne Marder at 610.585.7038 or joanne@fringearts.com if you have any questions.

N/A                  Two Installments                  Three Installments                  Four Installments

CITY      STATE    ZIP

CARD NUMBER     NAME AS APPEARS ON CARD    EXP. DATE   CCV #

If you would like to spread your payments over the year, please indicate frequency:

SIGNATURE        DATE

ADDRESS

TITLE SPONSOR  $75,000

TRUFFLE SPONSOR  $10,000

PRESENTING SPONSOR  $35,000

CAVIAR SPONSOR  $5,000

CRYSTAL SPONSOR  $20,000

CHAMPAGNE SPONSOR  $3,000

mailto:joanne%40fringearts.com?subject=
mailto:joanne%40fringearts.com?subject=


EVENT HOSTS
Stephen Starr

Michael Solomonov
Audrey Claire Taichman

EVENT CO-CHAIRS
Jesse & Beka Rendell
David & Susan Lipson

Tony Forte & Ryan Hummel

FRINGEARTS BOARD OF DIRECTORS
Richard Vague  President

Jennifer Bohnenberger  Vice President
Lisa P. Young  Acting Treasurer

Gabe Canuso
Mark Dichter

Denise DiSimone
Tony P. Forte
David Grasso

Gail M. Harrity
Liza Herzog

David Hoffman
Kevin Kleinschmidt

Kathy Lentini
David Lipson

Tom Lussenhop
Maria Quiñones-Sánchez

Ajay Raju
Hal Real

Philip Santarelli
Michael Solomonov

Stephen Starr
Holly Stichka
Nick Stuccio

Audrey Claire Taichman
Marty Tuzman

Tricia Wellenbach
Paul Wright



“All of your senses were tantalized. After taking a break indulging 
in the many small bites and specialty cocktails, visitors viewed 

amazing feats of dance and performance arts and range from the 
magical to mind blowing.”

EXPLORE PHILLY

“The juxtaposition of the live arts and culinary arts 
is both jarring and exhilarating.”

2FOODTRIPPERS

“Between the award-winning cuisine, incredible performance art, 
and organization that leaves no stone unturned and no detail 

unconfirmed, FEASTIVAL is a stunning  and perfect example of the 
wide variety of excellence that Philadelphia has to offer.”

THE CULTURE TRIP

“The energy at FEASTIVAL was so intoxicating.”
HUNGRY FOR MORE EATS

“The evening was bursting with delicious bites paired with 
mesmerizing performances and shared with great company.”

DRINK PHILLY

“FEASTIVAL is a wild celebration of Philadelphia’s
arts and food culture.”

VISITPHILLY.COM

“Audi FEASTIVAL was an art-filled, delicious celebration of 
Philadelphia’s rich culture, honoring the city’s artistic and 

culinary scenes.”
PHILADELPHIA MAGAZINE



http://www.phillyfeastival.com

